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N %
Socio-Economic Classification (SEC)

SEC A 1,010 76.2
SEC B 316 23.8

City of Residence
Mumbai 255 19.2
Delhi 228 17.2
Kolkata 103 7.8
Bangalore 121 9.1
Chennai 120 9.0
Ahmedabad 101 7.6
Hyderabad 120 9.0
Pune 101 7.6
Ludhiana 86 6.5
Chandigarh

 

91

 

6.9
Age

  

18 -

 

24

 

282

 

21.3
25 -

 

34

 

454

 

34.2
35 -

 

44

 

156

 

11.8
45 -

 

54

 

242

 

18.3
55 -

 

64

 

133

 

10.0
65 and over

 

59

 

4.4
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Marital Status
Married or living with someone 770 58.1
Single 545 41.1
Divorced/Separated/ Widowed 5 0.4
Prefer not to answer 6 0.5

Education
School: 5-9 years 8 0.6
School: SSC-HSC 140 10.6
Some college (including Diploma) but not graduate 109 8.2
Graduate/Post Graduate - General 741 55.9
Graduate/Post Graduate - Professional 328 24.7

Occupation

  

Businessmen/industrialists

 

385

 

29.0
Shop owners

 

172

 

13.0
Self employed Professional

 

128

 

9.7
Officers/executives

 

298

 

22.5
Supervisor/clerical/salesman

 

111

 

8.4
Other occupations

 

16

 

1.2
Unemployed

 

13

 

1.0
Retired

 

48

 

3.6
Student

 

155

 

11.7
Gross Annual Household Income (2006)

  

Under 240,000 Rupees

 

33

 

2.5
240,001 to 480,000 Rupees

 

964

 

72.7
480,001 to 720,000 Rupees

 

225

 

17.0
720,001 to 960,000 Rupees

 

44

 

3.3
960,001 to 1,200,000 Rupees

 

13

 

1.0
1,200,001 and above

 

21

 

1.6
Prefer not to answer

 

26
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